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Pursuant to Sections 25 and 26 of the Commission's Rules of Practice, the
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DMA/USPS, Nos. 1-2.
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DMA/USPS-1 In response to TW/USPS-7, the Postal Service stated that the
MOU with NALC will save about $70 million in the test year. Please provide an
electronic spreadsheet showing the distribution of these savings to class and
subclass.

DMA/USPS-2. Inresponse to TW/USPS-9, the Postal Service states that more
aggressive performance targets not included in the roliforward couid save $15
million.

(a) Please provide an electronic spreadsheet showing the distribution of
these savings to class and subclass.

(b) If these are not Test Year savings, please provide an electronic
spreadsheet showing the distribution of Test Year savings to class and
subclass.




